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Main Points

Women decide IKEA influences
the youth

Middle-aged adults 
still like traditional
design



Women decideWomen decideWomen decideWomen decide

The biggest expense for 
the newly weds, after new 
accommodation, is interior 
decoration, furniture 
included.



IKEA influences the youthIKEA influences the youthIKEA influences the youthIKEA influences the youth

The young like the simple Scandinavian style 
more and more, especially in the big cities like 
Shanghai, Beijing, Chendu etc.
You can find a lot of young visitors in the interior 
design fairs like: 
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The market is always influenced by many components. 
While the younger generation grows up, 
contemporary design will have more fans!
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